


Offering A Rich Experience Your Generous Contribution Yields Priceless Results

The Met children’s museum is a 501(c)(3) non-profit Supporting the Met and our area’s children will help employees and customers feel great about your firm.
corporation founded in 1991. We get no support

. It's also one of the best ways you can use your advertising and promotional dollars.
from the town or state, and rely on income from

admissions and memberships, contributions from Our effective online and traditional communication vehicles—website, emails, sighage, and newsletter—put you in
businesses like yours, and various fund-raising front of thousands of people every week. Our successful track record for local PR means your image and message
events. will get out the way you want. And our child advocacy efforts and growing leadership give you a community

L . visibility you can't get anywhere else.
Our mission is to help educate children ages one to vy 9 y

seven, and to support their families by providing a Donors and Partners receive significant recognition in all our materials. Three-year Sponsors get additional

safe, comfortable, environment for learning through advertising, promotional, publicity, and membership benefits depending on their level of contribution.

play.

:jn a %olotrkf]ull\l;lcirth Londond_err)éhooouose for oufr fi{stff Three-Year Annual Sponsorship Level
ecade, the Met now occupies 5,000 square feet 0 . .

Broadway in downtown Derry, and features twenty Advertising Benefits — : $250 $500 $2000 +

interactive exhibits and learning centers. Regular * Name & logo on website linked back to your site yes yes yes

activities include story hours and workshops, e Listing in Annual Gala Program yes yes yes

full-family programs, summer fun sessions, and the e Sponsorship sign in museum (e.g., at exhibit) yes yes

annual spring Gala and fall Met Day.

A rentable Party Room is host to numerous birthday PUOTIITOEL ESSTLS

and private parties every week. * One-time passes to give away, with Sponsor 1D 50 100 200
e Sponsor ID on Recognition Wall in museum yes yes yes
) ) * Mention in newsletter article yes yes yes
A Large and Active Audience e Feature article in newsletter yes
The Met has an enthusiastic membership of e Inclusion in Met Annual Report yes
growing, mostly affluent o ]
young families who Publicity Benefits
Cafe about their e Inclusion in recent sponsorships news release yes yes yes
childrens’ ¢ Dedicated news release announcing sponsorship yes
development (or * Photo of sponsorship check ceremony yes
who just need a the
safe and m Membership Benefits
rewarding e Empl 10% di Family Membershi
breakl) mployees get 10% discount on Family Memberships yes
- e Employees get Member discounts on programs yes
Novice and e Annual private party in the Met yes
experienced ¢ One Family ACM pass to share with employees yes
parents and even
grandparents network
while their children enjoy _ Business Memberships to Share the Met
the museum, sharing suggestions for everything ] ) ) o ] ] o
from new reader teaching tips to the best medical A Business Membership lets you share the educational fun of the Met as a benefit, incentive, or gift, building loyalty
and other family services. and appreciation among your employees and customers. For just $250 each year:
The Met is also a field trip favorite for hundreds of ¢ Your company gets 50 one-time passes wih your company 1D
area schools and summer camps, and a hot spot e Employees get a 10% discount on Family Memberships

meeting place for mom’s clubs and parent groups. e Employees get regular Member discounts on programs





